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FOR IMMEDIATE RELEASE


NYU Helps Cultivate Growing Crop 

of New Entrepreneurs 

Responding to Trend, School of Continuing and Professional Studies Expands Courses Teaching Tools for Small Business Success

NEW YORK (June 16, 2003) – In response to the rising number of people starting their own businesses amidst a still-uncertain economic climate, New York University’s School of Continuing and Professional Studies [NYU SCPS] is expanding its program offerings designed for the entrepreneur and small business owner.

This month, NYU SCPS launches its first Summer Institute in Entrepreneurship and Small Business Management, an intensive two-week course to be taught by New York City business leaders, teaching aspiring business owners the fundamentals of small business management such as strategic business planning, operational management, sales, marketing, finance, law, e-business and human resources.  This summer the School is also running such courses as “Preparing a Business Plan,” “Starting and Managing Your Own Small Business,” and “Small Business Financial Management.”

New courses ― ranging from a “Small Business Think Tank” breakfast seminar series to classes in management, franchising, marketing, public relations and human resources ― will begin this fall.  Additionally, there will be specialized courses for entrepreneurs within key industry areas, such as accounting and finance, information technology and film and the arts.

There is a trend toward creating one’s own business, says Renee Harris, director of The Marketing and Management Institute at NYU SCPS.

“Despite our uncertain economic climate and gloomy job prospects, or most likely because of them, more and more people are willing to take a risk and start a small business, and are coming to the School of Continuing and Professional Studies for the business skills and savvy they need for success,” Harris says

 “At SCPS, courses in small business ‘start-up’ and management generally have been very popular during the past year ― we’ve seen enrollment increases from between 25 – 30 % since spring of 2002.  These folks are coming to SCPS to help capture their piece of the American dream.”

The experience at SCPS dovetails with economic indicators of small business creation and activity.  

The Small Business Administration says in 2002 business bankruptcies declined, self-employment rose, and the small business optimism index increased on the national level.  Locally, SBA reported a 1.6 percent increase in self-employment in New York and that its New York office had approved over 2,000 new small business loans in 2002 ― the most ever, both in total numbers as well as for minorities and women. 

A major study, “The Entrepreneur Next Door,” from the Ewing Marion Kaufman Foundation, reported recently that 10.1 million adults in the US are attempting to create some six million new businesses at any given time.   
“At SCPS, we’ve seen the increased numbers of students who own or want to start a small business, because they want more control over their lives and to do things that will give themselves personal satisfaction,” says Julian Barnes, president of Barnes Enterprises, a management consulting firm, and SCPS adjunct instructor, who is the faculty leader of the summer Entrepreneurship and Small Business Management Institute. 

Barnes reports that many of these entrepreneurs are going into service-based businesses, such as restaurants, retail shops, inns or bed-and-breakfasts.  “They’re not necessarily looking to be the next Bill Gates, to become multi-millionaires, but instead to have a nice living, do something they enjoy,” he says.

The summer Institute aims to prepare entrepreneurs to face and overcome the challenges they’ll face in the early years, such as raising start-up capital from lenders or investors, by giving students practical, real- world insights from seasoned business leaders.  The Institute’s faculty includes D. Lee Hamilton, executive director of the US Tennis Association and a former Sprint executive; James Alterbaum, Esq., senior partner of Jenkens & Gilchrest Parker Chapin LLP; and Howard Sommer, the president of the New York Community Investment Company.

But beyond initial business plan development, entrepreneurs must as well be taught the critical skills of management and marketing. 

Mr. Barnes continues, “There are plenty of very good programs telling people how to start a business.  But 50 percent of all new businesses fail, and there’s a dearth of education programs teaching people how to run that business successfully.  Our courses at SCPS fill that gap, covering the whole range of issues faced by new ventures, and we will educate entrepreneurs about how to grow their businesses from birth to maturity and ultimate success.”

In addition to the summer offerings, NYU SCPS will launch these new courses for the small business owner, many to begin in September 2003:

· Human Resources Practices for the Small Business Owner 

· Strategic Planning for Ongoing Business Success 

· Buying, Franchising, and Selling Your Business:  Alternative Options for Entrepreneurs 

· Small Business Think Tank: Breakfast Seminar Series 

· Small Business Management for the Small Business Owner 

· The Entrepreneurial Experience: Small Business and the Law 

· Do-It-Yourself Marketing and PR 

· Desktop Database Marketing 

For more information about the full range of small business management courses at NYU SCPS or to register, both aspiring entrepreneurs and current small business owners should contact The Marketing and Management Institute at 212 992-3222 or visit its web page [www.scps.nyu.edu/mgmt].  

Media: Contact Ken Brown at 212 998-9119 for more information or to arrange interviews.
New York University, located in the heart of Greenwich Village, was established in 1831 and is one of America’s leading research universities.  Founded in 1934, NYU’s School of Continuing and Professional Studies educates more than 60,000 adult learners annually, offering 2,500 credit and noncredit courses that span more than 125 fields.  The School, a nationally-known leader in adult education, offers busy professionals the choice of 12 masters degree programs, nine bachelors programs, six associates degrees and seven graduate and 110 other professional certificate programs to educate them for leadership in New York City’s key business sectors, ranging from real estate, healthcare, management and hospitality to marketing, finance, law, film entertainment and publishing.  Please visit SCPS online at www.scps.nyu.edu for more information.
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